DATA INSIGHT

& ANALYSIS OFFICER
JOIN A FORWARD THINKING
RESEARCH CHARITY

JOIN A FORWARD THINKING AMBITIOUS RESEARCH CHARITY
Animal Free Research UK is the leading charity working to create a world where human
diseases are cured faster without animal suffering. By pioneering excellence, inspiring
and supporting scientists and influencing change, we are ending the use of animals
and improving medical research.
Our vision is a world where human diseases are cured faster without animal suffering.
Our purpose is to enable scientists to stop using animals in medical research.
Our mission is to pioneer excellence, inspire and support scientists and influence
change to end the use of animals and improve medical research.
We are:
• Rigorous and evidential – we present factual, reliable information. Our work is
evidenced-based, thoughtful and respected by our peers.
• Pioneering – we place ethics at the heart of science through innovative,
solutions-focused research. Our determination drives scientific discovery
forward.
• Compassionate – we care deeply about people and animals. Our ambition to
end suffering is heartfelt and unswerving.
We believe using animals in medical research is unethical, costly and ineffective with over 90 percent of new drugs tested on animals failing to benefit human health.
That’s why we fund scientists at the forefront of the laboratory revolution which
is replacing outdated, cruel and ineffective animal testing with cutting edge
technologies such as 3D organ-on-a-chip, and why we’re calling on policy makers to
modernise medical research.
Our strategic goal is to transform medical research and regulation so that there is a
clear pathway to develop and deliver effective treatments for human diseases faster
and without animals.
Join our award-winning team and make a life-saving difference to people and
animals.
Sitting as part of the Development Team, the Data Insight & Analysis Officer is a new
and exciting role in the organisation. The successful candidate will be responsible
for managing our fundraising CRM system and delivering effective analysis to inform
the evidence-based decision making of the Development Team. This role will play an
integral part in driving the fundraising efforts of the organisation, and bringing
us closer to our goal of ending the use of animals in research.

JOB DESCRIPTION
Job title: Data Insight & Analysis Officer
Salary: £28k per annum
Location: Working from home – with some travel to London for team meetings,
and occasional travel in the UK for external events.
Reports to: Donor Development & Fundraising Manager
Closing date: Friday 19th August 2022
Interview date: Wednesday 7th September 2022

JOB PROFILE
• Design and deliver actionable and highly effective supporter analysis, reports,
dashboards and statistical models to inform the evidence-based decision
making of the Development team.
• Provide informed insights on campaign effectiveness and supporter behaviour
to optimise supporter journeys, improve targeting and drive engagement.
• Assist the team in designing, planning and delivering data insight projects to
enable the team to maintain a supporter-focused view, maximising returns on
investment.
• Manage the donor database to strengthen our fundraising capabilities through
the efficient and effective management of data and stewarding of donors &
supporters.
• Promote best practice in data processes, particularly regarding data protection
and protecting potentially vulnerable supporters.

DELIVERABLES
Activities may include:
Design and deliver actionable and highly effective supporter analysis, reports,
dashboards and statistical models
• Work with internal stakeholders to understand their requirements and design
actionable and highly effective reports, dashboards and statistical models to
monitor the performance of the donor stewardship programme
• Ensure that reporting provides insights across products, audience segments,
channels and other key measures
• Identify obstacles to timely and illuminating analysis and work to overcome
them
• Tailor reporting to a variety of audiences, presenting data and insights in a clear
and understandable way
• Maintain an up-to-date library of reporting documentation and guidance
• Work closely with Marketing colleagues to ensure we have a 360° perspective
around the approach and review of donor activities
Provide informed insights on campaign effectiveness and supporter behaviour
• Support internal stakeholders by interpreting and predicting their marketing,
research and insight requirements for their strategic plans
• Deliver the regular and timely analysis of campaign performance and supporter
behaviour which is enhanced with actionable insights that inform future
decision-making
• Compile and distribute the data and results for the Development team KPIs and
other metrics
• Proactively seek opportunities to interrogate our data and deliver new insights
into our activities
Assist in the design, planning and delivery of data insight projects
• Actively contribute to and champion a robust data and insight strategy to meet
the organisation’s funding needs
• Champion a donor-centric approach to data, insight and information for
audiences across multiple channels
• Support the development, implementation and application of innovative
systems, processes, models and analytical tools to ensure product, channel,
timing, content and action is relevant for every supporter
• Assist on the delivery of cross-organisational strategic projects and incampaign reporting and post-campaign analysis.

DELIVERABLES (CONTINUED)

Efficiently and effectively manage and maintain the donor database
• Act as our expert and champion user of the charity’s CRM, providing ad hoc
support to colleagues, troubleshooting issues and staying on top of the latest
developments and trends
• Proactively ensure the integrity of the CRM is maintained to a suitably high
standard for delivering the necessary insight for data-driven, strategic decisionmaking processes
• Work with internal stakeholders to understand their requirements and
perform the selection and segmentation of data for data profiling, appeals and
communications
• Advise internal stakeholders on the best use of data to meet their objectives
• Work with internal stakeholders and external suppliers to continually improve the
quality, accuracy and usability of the CRM data
• Ensure a complete, accurate and timely record of all supporter communication
and gift activity in the CRM
• Liaise with Finance & Operations department to ensure issues related to gifts are
promptly addressed and satisfactorily documented in the CRM
• Ensure Gift Aid is claimed and validated against Gift Aid declarations where
appropriate
Promote best practice in data processes
• Ensure data storage and data use complies with GDPR, PECR, fundraising
standards and other relevant guidance and legislation
• Maintain an up-to-date library of SOPs and guidance that promote and maintain
the integrity of data
• Support and champion data and system security, such as password protection,
access restrictions and retention/disposal
• Identify issues with data and CRM integrity and implement quality control
procedures
Continual personal professional development of competency, knowledge, and skills
• Participate in training to develop skills, knowledge, and service standards
• Act in line with the charity’s competency framework
• Seek and act upon feedback from colleagues
• Build and maintain strong and effective working relationships with colleagues
across the charity
Comply with data protection and security commitments for Animal Free Research UK
• Operate in line with the charity’s rigorous financial and other control processes
• Ensure adherence with IT and data handling policies, of self and by the whole team
• Keep up to date with procedural, technical and IT developments relating to the job

PERSON SPECIFICATION (CONTINUED)

Qualifications & professional attainments:
Essential

• Educated to Level 3 or equivalent through experience
• Proven experience in a data insights and analysis role
• Experience of working within the charity sector

Technical skills:
Essential

• Advanced knowledge and experience of using a fundraising CRM system
(preferably Donorfy), and a CMS (preferably Engaging Networks)
• Experience of a data-driven approach to fundraising and utilising reporting
tools to inform practice
• Experience of using various tools to produce relevant reports and dashboards
for colleagues, with appropriate recommendations
• Experience of manipulating and segmenting data
• Excellent IT skills including expertise in CRM databases and Microsoft Office
• Ability to work within the relevant regulatory frameworks

Desirable

• Experience of using WordPress
• Sound understanding of data protection, marketing and fundraising legislation
and regulation

Competencies/characteristics:
Essential

• Dedication to the mission and goals of Animal Free Research UK
• Analytical approach to data with drive for identifying appropriate patterns/
trends to increase growth and income in fundraising activities
• Comfortable being the subject matter expert, with the confidence to work
independently and take responsibility for maintaining own knowledge
• Ability to undertake a complex operational, hands-on role, contributing to a
busy team and schedule
• Superb interpersonal skills and relationship-building abilities, with the
personality to work collaboratively with colleagues and stakeholders, and to
present a professional and positive image of Animal Free Research UK
• Strong organisation and time management skills with the ability to prioritise
effectively, meet deadlines and manage multiple projects
• A positive and flexible approach to work and willingness to work occasional
unsociable hours as necessary

SELECTION CRITERIA
• Experience of working within the charity sector and in a data insights and analysis
role
• Analytical approach to data with drive for identifying appropriate patterns/trends
to increase growth and income in fundraising activities
• Comfortable being the subject matter expert, with the confidence to work
independently and take responsibility for maintaining own knowledge
• Advanced knowledge and experience of using a fundraising CRM system
(preferably Donorfy), and a CMS (preferably Engaging Networks)
• Experience of a data-driven approach to fundraising and utilising reporting tools
to inform practice
• Experience of using various tools to produce relevant reports and dashboards for
colleagues, with appropriate recommendations
• Superb interpersonal skills and relationship-building abilities, with the personality
to work collaboratively with colleagues and stakeholders, and to present a
professional and positive image of Animal Free Research UK
• Dedication to the mission and goals of Animal Free Research UK

HOW TO APPLY

Apply online HERE

Closing date: Friday 19th August 2022
Interview date: Wednesday 7th September 2022
If you have any questions in regards to the role, please contact:
			recruitment@animalfreeresearchuk.org

